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PR  is a growing  RI initiative 
PR  is one of the current LR Plan elements 
PR  supports community service projects 
PR  supports international service projects 
PR  supports membership retention 
PR  supports membership acquisition 
PR  supports Rotary presence at home 
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CLOSED DOORS:  Clubs continually complain that they routinely submit Rotary-
related articles to their local newspaper, but these articles rarely get printed!   
FEW RELATIONSHIPS:  Clubs rarely focus on developing relationships with 
members and potential members who are professionals in the media, in PR and 
marketing.  
LACK OF SHARING:  For some reason, most clubs are hesitant in sharing their 
tw άǎǳŎŎŜǎǎ ǎǘƻǊƛŜǎέ ǿƛǘƘ ƻǘƘŜǊ ŎƭǳōǎΣ ƻǘƘŜǊ ŘƛǎǘǊƛŎǘǎΣ ŜǘŎΦ  ²ƘȅΚ  
COMPLIANCE ISSUES:  Most clubs are not aware of the importance of the RI 
emblem and the guidelines that clubs are required to follow when using the Rotary 
wheel and other Rotary program logos. 
LACK OF INTERNAL AWARENESS:   
 Did you know that Rotary International  
 has its own YouTube Channel?  
IS RI REALLY BEHIND THE  

 CURVE IN PR?  RI is using the Internet to reach out 
 to wider audiences and encourages clubs to do the same.   
ARE CLUBS BEHIND THE CURVE?  What online  
 activities has your club successfully  
 used to create awareness about Rotary? 
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KEY MESSAGES?  Do clubs and districts understand the key RI and local PR 
messages that should be conveyed? 

FINDING STORIES TO SHARE?  Do clubs and districts understand how to 
find the stories that should be promoted and shared via PR execution tools? 

UNDERSTANDING PR RESOURCES AND TOOLS? Do clubs and 
districts know what resources and tools are available to themτand how to execute 
them? 
ARE YOU PREPARED FOR A CRISIS?   As a District Governor or club 
president, you must be prepared with a plan of action in the event that your district 
or club experiences a crisis situation requiring your immediate attention.   
ARE YOU READY TO FACE THE MEDIA?  If your club has been  
 faced with such a situation, what  
 immediate steps were  
 planned  to handle inquiries by  
 the media? 
ALUMNI ñWHO ARE THEY?      
 RI makes big investments in Peace  
 Scholars, Ambassadorial Scholars,  
 GSE members and others.   
 What efforts are made to  
 promote as well as invite Alumni  
 to speak to your  
 members and invite them to join?  
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1. APPOINT a District PR Chair 
2. APPOINT  a District PR Committee (one person can not do it alone) 
3. REPLICATE  THE SAME STRUCTURE AT YOUR CLUB LEVEL! 
4. RECRUIT local PR & Marketing professionals who are Rotarians to serve 
5. DEVELOP  a District News Bureau (central news distribution point) 
6. DEVELOP  a District PR Spokesperson (at club level as well) 
7. DEVELOP  a District & Club PR Crisis Management Plan 
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ASK THE NEWSPAPER  or professional media person in your club to be a 
ƭƛŀƛǎƻƴΣ ōǳǘ ŘƻƴΩǘ Ƨǳǎǘ ǘǳǊƴ ƛǘ ƻǾŜǊ ǘƻ ǘƘŀǘ ǇŜǊǎƻƴΦ aŀƴȅ ǘƛƳŜǎΣ ǇŜƻǇƭŜ ƭƛƪŜ ǘƻ Řƻ 
something outside of their profession.  
 
FIND PEOPLE WHO ARE  outgoing, networked, good communicators, and who 
would make Rotary promotion a priority.  
 
ASSIGN SPECIFIC TASKS  to the PR committee or create goals such as 
assuring the Rotary club name is in front of the public at least once a month.  
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CREATES a positive image for Rotary.  
CONVEYS  accurate information to media and other audiences. 
DESCRIBES  how the project or event addresses a community need or larger 
news trend.  
RELATES  connections to international projects if possible (i.e. fundraiser for polio 
eradication). 
ESTABLISHES  the Rotary club and Rotarians as the primary focus of the topic. 
ASSUMES LEADERSHIP  role for all major public arena messaging, including 
crisis management.  
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